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April 28, 1967 @R FATRATTON Mo,

Mr., E. 7. Ellenis

Vice President

Development Counse! lors iﬂ?b?%&?l@ﬂa[
20 East 46th Street

New York, New York 1017

Dear Manny:

This will confirm our earlier oral abcepfance of your pre- |
sentation for our public relations program in the United S?afes
for Fiscal Year 1967-1968 (April 1, 1967 to March 31, 1968),

The financial arrangemenis as outlined in the second last paﬁaff;.
~graph of your letter of piesentation of February 24, 1967 algo
are acceptavle. L

As to.your separate propesal in respect +0 a survey of Unz?eé EER
States executive attitudes toward Nova Scotia, this is accep?abie L
In principle to Mr. Knignt and myself because it would be, o
effect, a measurement of Nova Scotia's public relations program. - -
in the United States, S

However, we have decided that i7 should be considered for ins-

clusion in our program for the fiscal year 1968-1969 when the = .
4. S. prograem has beeﬂ in pffecf for five years, if ny reuoiiec?taﬂ
tscomed C

Sincerely,

'//;;ewar+ M. Andercon
Cirector

SMA:5Yv : . : . £ ;%;j;;ﬁ”"

c.c. Mr. V. Michae! Knight; Mr. Leonard W. Canfield; Mr. LeRoy
Langslle ‘Mr. T. M, Levine

RV

department of trade and INCUSTY | roviicial m;i{ ey hd ifax-nova scotia- {‘dnddd Eefe;;honerélzz



Februnry 2, 1967

Mr. Stevart M, Anderson, Piractor
Hova Scotia Inforustion Bervice
Frovinocial Building

Balitax, Nova Scotia

CANADA

Dear Btew

As you requested last veek, I have defined the DICI program for Nova Seotia in the
U.8. for fiscal 1967-68 nlong the lines wve agreed last week vhen Ted and I met
with you and vhe Deputy Minister, '

I think we have a good and sensibls program bere, one that is practical yet momentua-
building. It should onable Nove Scotis to break into fresh new ground in the coming
year vhils strengthening the foundation of investment luncheons, '

Here is the program, step-by-step, as we agresd:

1. mm_mmgv ICI will, a8 in the past years, arrange for invastment
luncheons in New York City, Chicago, £sn Frencisco and Los Angeles. In
sddition we vill add luncheos® in Phniladelphia and Cleveland, We will also
implisment the National Foreign Trade Convention dinnar wvhich has been so
successful in the past two years., If time apnd Kova Bootia staff permits,
DCI will alse investigate for the future investment luncheons in tvo brand
pev arcas~-Houston and Dalles,

2. Travel Recepiionst ICI will arrange for travel receptions in San Francisco
and Los Angeles in conjunction vith the iavestmant luncheons on the Wast
Cosst, We will also be avallabie to wake arrangements for the International.
Tune Cup Directors Meeting lunshecn in Kew York City.

3. P@g_‘&m: DCI will make arrangesents in New York for press tours in
ova Beotia during the fisckl year colnciding vith plant openings if possible,
Bost possivilities appear, wurently, to be the huavy vater plant and -
Anil Bardboards. The glant Japenese oil tanker scheduled to make an
sppearance in Halifax harboer offers another good possibility for the U,B,
 shipping press. (Halifax is 1B noed of favorable publicity, according to
what I read in the Halifex Chronicle Herald.) -'

b t ustrisl Publicifyt DCI will contiaue to mount & sustained
industrial publicity caspa the U.B. and, vheuever possible, sbrosd,

using U.5. based corres ) of foreign publications,
‘ wore



5. %_&W: Hm‘nr msibla, a8 discussed, we would like to
eature Premier & eld in this teplwelcxercm. We would like to
ry to arrangs for a Nove Scotia Night at the National Press Club in
Washington, D.C. sinilar to the <67 Overseas Prems Cluwb forsat., Or
ve uight implement a similar exeroise vith the Foreign Press Associstion
based in Nev York City vhose wesbership consists of correspondéents .
aovering the United Nations.

Tha Roysl Province Program will also include st least one other sppearance
by Frenier Btanfield 4uring the fiscal year, poseibly before the mm%
Beonomics Club, or its eguivalens,

Amthsrbyumtﬁ!‘thhtophvelpwmviumolwahmm ‘
effort Lo bring well knowvn magasine writers to Kova Bcotin us guents of the
provinee, Ve knov vho thess pecple are, who they vrite for, amd their
' spacumeg. {Render’s Digest, xomn.y, Life, Look, ete.)

In addition, DCI staff and assoviates will vork to m for one u.Jor
TV or Mtodomtw&uﬂuthaﬂwalm

Another Royal Province Went vill be an attempt to bring Nova smwn -
cultural socomplishments to American audiences. In this regard, vorking
vith you, ve vould 1ike to see at least one Nova Scotia art Rxhibit

in Nev York City or a musical presentation such as your proposed ™Men of tlw
Deop” vhich seens promising TV netvork variety ahov material. _

6. W DCI is currently vorking on tvo major mjceu which vﬂu
resch tion in early 3.967-68«. 'Rhue mx.m the Jyns shisvement Lour

At ¥+ Yo also are s

h
Miuion to Bova Scotia in esrly June,

T. %}_M}_: As agreed, DCI uiummmumhfwam#m
ve vill implesent to major U.8. elsctronics manufacturers poisting ous
the dasie profit opportunity in the province. DCI will, as in the past, -
process inquiries for handling in Halifax, and de avnunbh for followsup:
1if requested,

8. Wﬁ:wuﬂl&h%amﬁ&mﬁ%w%m%ﬁ
vs cousider sens in the wide field of promotion for Nova Beotis
a8 vell as handle investment inquiries vhich originate in New Yuork City.
As exmpled by last veok's Trans-Neridian industrial faquiry we thidk
this 1s one of the most valuable muxiliary sarvices we can provide in a
fiel2 vhere an area is often measured by the promptness of its reply to
an interosted inveator,

As agreed, ICI vill impleswent the progran described here for an anmmual uu&atr feoe,
begioning April 1, 1967, of U.8, $33,000 paid out in equal monthly payments of
U,8. $2750.00 upon receipt of e monthly report of nctivities and achievements, Ve
also agreed upon an out~of ~pocket ture billed separately and in additicn to
the retainer fee not to exoeed U,5, $7000 and to be supperted by invoices,  Thess
axpenditures wvill cover such out<of-pocket costs as wessenger service, photegraphy,
visual arts, lobvater aprons, ICI travel and out-of~town axponsas, travel costs of

U,8, editors visiting Nova Scotia, long distance telephone costs, press mﬁtm
(taking editors out to lunch, eta.),
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Btew, I think this susmarizes & future program based on proven success. I'll be
ahecking with you very shortly.

And,..best regards!
Bincexrely,

Manny Ellenis
Mitic

CC: WMr. V. Michael Knight
Mr. Ted M, lavine




Development Counsellors International, Litd.
20 E. 46 STREET +» NEW YORK 17 s N.Y.+ MU 7-1383

TED M. LEVINE
President

EMANUEL T. ELLENIS
Vice President

Harch 29, 1966

-% e
O
The Hon. W. 8. K. Jones b s
Minister of Trade and Industry 7 ajlf
Province of Nova Scotia ‘ i e
Provineial Building @ =2
Halifax, Nove Scotia < ,

Dear Mr. Jonee: _
Proposed in this portfolio are three separate but closely connected publle
relations programs for Nova Scotia in fiscal 1966-67.

We feel that they are practical, imaginative, and best designed to achieve
the principasl objective: to accelerate the development of Nova Scotia by
making the province better known to potential investors in the U.S5. and
around the world.

The program for 1966-67 is based on the solid results of the year now ending,
a year which I think we a&ll agree was singularly successful.

The 1965-66 U.S. public relations program wes successful because it was a
team project requiring s meximum effort from all of us.

Starting from the top, I refer specifically to you and the Hon. G. I. Smith,
vho demonstrated your strong belief in the efficacy of public reletions by
participating in the four Nova Scotia Investment luncheons and the National
Toreign Trade Convention dimner. I refer too to Mike Knight and Lorne
Goodfellow who provided us with many valuable new ldeas.

I think the burden of the credit, though, should go to Stewart Anderson vho
long ago anticipated Nova Scotia's need for a multi-pronged public relations
program {z need just recognized by Professor George) and who has guided
DCI's efforts with a friendly but firm hand.
Let's all aim for a bigger end better job for Nova Scotia in the year ahead.
Now, the program.

Respectfully submitted,

/ - »

Ted M. Levine



1966-67: THREE SEPARATE BUT CLOSELY
CONNECTED PUBLIC RELATIONS PROGRAMS

FOR NOVA SCOTIA

The three programs described in detail in this proposal
include:

1. Basic Public Relations Program...Continue to bring

Nove Scotia to key U.S. industrialists, bankers, opinion
leaders, and editors (pages 1 to 5).

2. Internetional Year...For the first time bring inter-

natlonally known figures, as well as U.S, and foreign

editors to Nove Scotla to put emphasis on the province's
emerging importence as a site for internstional investmert s,

a sort of high level "See For Yourself" program (page 6 to 15;

3. Flying Bluenose Mission...A real spectacular solidifying

Nova Scotia's growing reputetion as Cansda's innoveting
province...vhose uniqﬁe "Flying Bluenose" aircraft would
bring Nova Scotia dramatically to the attention of manu-
facturers, investors, the financial community, travel writers,
tour operators, travel agents, buyere, shippers, and the
general public; in Montreal, Toronto, Cleveland, Pittsburgh,
and Philadelphia...a bold supplement to the Nova Scotia

Investment Luncheons (page 16 to 20).
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THE BASIC PUBLIC RELATIONS PROGRAM V@N 25 ‘3 31

FOR FISCAL 196667 -
cEQIBTRATIN gEets

"Continue to bring Nove Scotia to key U.S.

industrielists, benkers, opinion leaders, and

eQitors... "

Public relations in the area development fleld has meny dimensions.
Generating publicity, vhile importent, is not necessarily dominent. Vital also
are face-to-face meetings with investors, direct mail, small space advertising,
industrial prospect contact, and counselling.

Here briefly and informally ere the highlights of DCI's efforts along

these lines together with the components of what we propose to deo in fiscal
1966467

CURRENT PROGRAM (55-66) NEW PROGRAM {66-67)

Investment Luncheons...the keystons of PROPOSE FOUR LUNCHEONS AGAIN THIS YEAR
5. efforts...doubled in number IN NEW YORK CITY, CHICAGO, SAN FRANCISCO
from two to four giving Nova Scotle AND LOS ANCELES. PLACE MORE EMPHASIS
nationwide exposure for the first time ON NOVA SCOTIA PRODUCTS DISPLAYS. _
in U.8. Burprisingly good turnout on PROPOSE TRAVEL WRITER-AGENT RECEPTIONS
Weat Coast and keen interest... IN BOTH NEW YORK AND CHICAGO FOLLOWING
FORMAT OF WEST COQAST.

Industriel Sales Promotion...activities PROPOSE THE FOLLOWING:
{nvolved were direct medl campaigns,
small space advertising, and individual 1. MAILING TO 10,000 LARGEST U.S.

processing of industrial leads...giving MANUFACTURERS 4 o 4

you a bigger bang for yowr promotional

buckys 2. SMALL SPACE ADVERTISING "COUPON"
ADVERTISING IN THE WALL STREET

DCI revised Nove Scotia garment study, JOURNAL, NEW YORK TIMES,

transformed it into selling tool...
offered to 8000 specially culled North-. 3. CONTINUED EMPHASYS ON DCI FOLLOW-UP

east U8, garment manufecturers... I KEW YORK ON INDUSTRIAL CASES.
generate INQUIRIES,




CURRENT PROGRAM (65-66)

Organized one week visitation to New
York for follow-up by two Industriel
Development officers of the Department..
Bet up 20 meetings with leading
prospects...

This month implemented second major
neiling...to 7500 U.S8, menufacturers
already doing business in Canada...
inviting them to vacation in Nova
Scotia this spring or summer...
offered Nova Scotie Investors Holiday
Guide...Inquiries generated %o date:

Small space advertising effort included
limited campalgn in trade press offering
U.S. plastics companies joint venture
opportunities in Nova Scotia...

Prestige Dinners...Idesl way to capture
nationwide ettention...Nova Scotia in
1965 became first area to tie in
directly with the NATIONAY. FOREIGN
TRADE CONVENTION, regarded es the most
important international business
meeting in the world...

Publicity...DCI during year generated
considereble press publicity vie press
releases, news bulletins, investment
luncheons, press conferences, special
Intervievs...Among publicity achieved
were stories in the following publica-
tions:

U.S. News & World Report, United Press
International, N.Y. Times, Boston Globe,
ete. More comprehensive 11ist appears
on the following page.

NEW PROGRAM (66-67)

k. PROPOSE DEPARIMENT ORGANIZE AT
LEAST ONE RARD SELL INDUSTRIAL
MISSION TO NEW YORK CITY FOR
WHICH DCI WILL SERVE AS BASE OF
OPERATIONS, HELP SET UP
INTERVIEWS .

PROPOSE SIMILAR TIE-IN WITH “.066 NFIC
DINNER IN NEW YORK, TUESDAY, NOVEMBER 1.

ALSO CURRENTLY PLANNING TIE-IN DINNER,
A "SALUTE TO NOVA SCOTIA," WITH THE
ANNUAL NATIONAL MEETING OF THE SOCIETY
OF INDUSTRIAL REALTORS IN BOSTON,
WEDNESDAY, APRILQZ FIRST CANADIAN
PROVINCE TO CAPITALIZE ON S,I.R.
MEETING, ..

PROPOSE DCI MAINTAIN PACE SFT IN
1965-66. , ,BUT ALSO SHOOI FOR STORIES
IN BUSINESS WEEK (working to invite
editor to N.S.), FORTUNE, BARRONS,
FINANCIAL WORLD,

ALSO PROPOSE EXPANDED EFFORT TQ GET
POPULAR SLANT STORIES IN NATIONAL
GEOGRAPHIC, READER"S DIGEST, LIFE
MAGAZINE.

FROPOSE FOLLOWING PHASES BE CONTINUED;




CURRENT Pno_am (65-66)

During year; created reguler News
Bulletin emaneting out of DCY New York
ofTice to 200 top business editors,
handled press conferences in New York
City and Boston...lrote lengthy
editorial study for Industrial Develop-
ment Magezinei..

Important: "Playback” publicity
generated via investment luncheons in

the Nova Scotla press tending to
inst1ll pride in the Nova Scotian...
encourage weximum interest and
cooperation.

3.

NEW_PROGRAM (66-67)

N.S. NEWS BULLETIN TO THE TOP
200 U.8, BUSINESS EDITORS,

SYNDICATED STORY TO 3000
SUBURBAN EDITORS.

CONTINUCUS FLOW OF PRESS RELEASES
TO TRADE FREBS.

PARTTAL ROSTER OF PUBLICATIONS IN WHICH DCI GENERATED STCRIES ON NOVA SCOTTA

1 - )

U.S. NEWS & WORLD REPORT

UNITED PRESS

NEW YORK TiMES

NEW YORK HERALD TRIBUNE

NEW YORK JOURNAL OF COMMERCE

NEW YORK WORLD TELEGRAM & SUN
FROVIDENCE JOURNAL

NEVWARK STAR LEDGER

AMERICAN BANKER (2)

HOMENS WEAR DAILY

SOCIETY OF THE PLASTICS ENGINEERS JOURNAL
COLUMBUS {OHIO) DISPATCH |
CHICAGO AMERICAN

ROCHESTER (N.Y.) DEMOCRAT & CHRONICLE
CINCINNATL POST & TIMES STAR

NEW BEDFORD (MASS,) STANDARD TIMES

6

U.5. IRVESTOR

BUSINESS ABROAD

BOSTON GLOBE (2)

EDITOR & PUBLISHER

LONDON FINANCIAL TIMES (3)
COMMERCTAL & FINANCIAL CHRONICLE
CHICAGO TRIBUNE

CHICAGO DAILY NEWS

HOLLYWOOD VALLEY TIMES

SAN FRANCISCO CHRONICLE
OAKLAND TRIBUNE

CALIFORNIA APPAREL NEWS

SAN FRANCISCO COMMERCIAL NEWS

TRENTON (N.J.) TIMES ADVER[ISER

TRAVEL WEEKLY

FI'. LAUDERDALE (FLA,) NEWS.SUN
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RADIO AND TELEVISION INTERVIEWS INCLUDED:

NEW YORK:
BOSTON:
CHICAGO :

SAN FRANCISCO:

103 ANGELES:

WRUL RADIO (BEAMED TO NOVA SCOTIA, AROUND THE WORLD)
WNAC-TV AND WHDH-TV (V. MICHAEL KNTGHT INTERVIEWS)

NBC RADIO (HON. G. T, SMITH)

KBFO AND KFRC RADIO (HON, ¢, I, SMITH & HON, W.8.K. JONES)
KFI, KPOL RADIO & KTTV-TV (MSSRS, SMITH AND JONES)

HOW NOVA SCOTIA GETS A "BIGGER BANG FOR ITS PROMOTIONAL BUCK"

BY USING DCI'S PROMOTIONAL-PUBLIC RETATIONS TECHNIQUES:

THE SCORECARD IN FISCAL 1965-66:

+++4.16,000 top U.8. manufecturers reached through direct mail

s e 500 dndustrial leads geaerated through direct matl

vered 750 VLS, executives reached in Pace-to-face meetings vie
investiment lunc eons, prestige dinners

ves.$100,000 worth of editorial space achieved through
publicity progrem

weessl million Americens reached via television and radio
interviews.




CURRENT PROGRAM (65-66)

Counselling...An important part of

8 program 1s providing advice
on development releted matters:..for
exemple...counselled on whether N.Y.
Vorld Trade Center feasible site
for Nove Scotie N.Y. office...whether
it be good idea to teke space in
Canadian beer parlour at N.Y. World'as
Fair...sent material on Northeast
U.8. shell building experience...
provided outline for Minister's
talk before Toronto editors...
prepared special list of sports
editors for International Tuna Cup
Match..:these are some examples..i

Budget Considerations...Cost of basic
services and out-of-pocket
. expenses was $25,000 plus an
additional $5000 for special edver
tising and direct mail promotion
projects.

NEW PROGRAM (66-57) -

IN NEW YEAR, WILL:

1. VOLUNTEER KEY TREND MATERIALS
ON U.S, DEVELOFMENT

2. PROVIDE COUNSEL ON DEVELOPMENT
MATTERS (INDUSTRY-TOURISM-EXPORTS)
A8 REQUESTED.:4

FOR A STEPPED UP PROGRAM IN THE NEW
YEAR, DCT BUDGET WOULD REMAIN THE
SAME: $25,000 FOR BASIC SERVICES AND
OUT OF POCKET EXPENSES, AN
ADDITIONAL $5000 FOR ADVERTISING/
DIRECT MAIL COSTS.
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Ay
"For the first time bring internationally knowPHe®

figures, as well as U, U.5. and foreign editors to
Nova Scotia to put emphasis on the province's

emerping importance as a site for international
Tnvestments...a SOrt of hign level "Bee For

Yourself' programe...

1. BACKGROUND:

By attracting manufacturing investments from the U.S., United Kingdom
Holland, Italy, Sweden, Indie and poséibly Japan as well as of course Canada
itself, Nova Scotis is proving i£ 1e a uniquely viable base of North Americen

operations for international companies.
The year now beginning should be meahingful in terms of international

investments for Nova Scotia. Scheduled are the following sample developments:

-- Opening of the 7 acre Clairtone plent.

—- Expansion of the Volvo operation to a larger facility.

-- Inauguration of the Anil Hardboard plant from India.,

~- Expansion of the U.S. operated Reynolds International plant.
-~ Opening of the Deuterium Caneda Ltd. heavy water facility.

-~ Possible go-shead on the Canadian Motors Ltd. plant to produce
Japanese automobiles under license.

In our opinion, these singulerly important developments glve us &
strong platform on vhich to build.an exciting and productive public relatidns
cempaign aimed at making Nova Scotla an "area of achievement' for International
operations. '

The program which.follows specifica}ly will bring the neme and
reputation of Nova Scotia before investors and industrialists in North Americe,

Europe, Australia, and Japan.
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At the same time the program will further bolster the morale and spirit
of the Nova Scotian people by programming the main elements of the campaign
within the province itself.

A valuable by-product of such a program will be to once again make
erystal clear to Canada at large that Nova Scotia is second to none in the
business of mounting imeginative and effective investment promotion programs.

Here are the principal elements of Nova Scotia's "International Year"

as we see them:

4. NOVA SCOTIA INTERNATIONAL PANEL

Many Nova Scotians have gone -out into the world and made names for
themselves in international business.

It seems logical that one way to kick off International Year would be
to screen, then name a panel of distinguished Nova Scotians who have succeeded
in international business and nov live in the U.S. or abroad.

Working closely with Stewart Anderson, we could structure a penel of
ebout a dozen top people who could be put to work in attracting international
investments to Nova Scotia, using their vantage point in foreign areas.

Nova Scotians living abroad seem to ﬁave an inordinate pride in their
home province and we feel that the added ingredient of recognition by the Nova
Scotia: Government would galvanize the dozen panelists to do something tangible
and productive for .their birthplace.

Each year, one panel member might be honored as Nova Scotia's "Inter-
national Man of the Year" and be invited to Halifax to receive this ﬂonor from
the Premier during the Nova Scotia Planning Conference we will be discussing

later in this proposal.
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Each member of this distinguished panel should receive a certificate and

we should see to it that we generate attendant publicity throughout Canade- as
well ag in the nation he now resldes. |

. Once International panelists are selected and they in turn sgree to
serve, we should put them-to work by providing them with promotional materlal
by corresponding regulariy so as to sustain interest and appreciation, and by
relating closely to the international direct mail cempaign which we'll be

outlining later on.

4, SEE FOR YOURSELF CAMPAIGN:

This segment of the Internstional Yeax progfam will serve to bring
American and forelgn newspapermen apd dignitariesfto Nova Scotia, gt the same
time generate consideraﬁle publicity throughout Cansde giving the desired
impression that "something is elways going on in Nova Scotia.”

"The see for yourself” campeign will revolve around the numerous plant
opening ceremonies scheduled at various intervals throughout the fiscal <year,

A. Ve have, for example, the opening of the Clairtune plant to
which we will invite the compeny's important U.3. buyers as
well as editors from such key publications as Business Veek,
Fortune, Journal of Commerce and Barrons.

Clairtone has internmational significance because it is marketing
50% of its production in the U.S.; it is licemaing production
throughout Europe; and it is currently plenning a major sales
campaign in the Caribbean end Letin Americe. Here i5 e prime
example of an international firm in a recognlzed "growth indnatry!
A mejor effort will be made to invite editors of leading U.8.
electronics publications whose favorable articles could immensely
help attract science-oriented companies to Nova Seotia.

B. ‘hen A. B. Volvo moves into its new and larger quarters later
in the fiscal year, we will orgenize a press tour consisting
of major U.S, automobile editors as well as a contingent of
editors writing for European publications who are stationed in
New York City. '



D,

o0 ioo

In this way we will succeed in generating solid industrial
publicity throughout North Americe and Burope at the same time.

The opening of the Anil Hardboards plant tentatively scheduled for
September will be used as & device to invite construction

magazine editore, international business editors, as well as
editors of Japanese and Australisn publicetions covering North
Amerjican developments from their base of operations in New

York City.

At about the seme time, or perheps a month earlier in August,
we will organize a special press tour of the Deuterium Canada
Ltd, inauvguration. We will be inviting many science editors
88 well as business edltors of newspapers in key U.S., cities
stretching from Boston to Chicago for thie special event. We
will also work to invite such U.S, dignitaries as Glenn T.
Seaborg, Cheirmen of the U.S. Atomic Energy Commission.

The Reynolds International expansion should be ready for exploita-
tion in mid-summer. For this wve intend to invite a task force

of leading metalworking editors from the U.S. representing such
well regerded publications as Steel, Iron Age, American Metal
Werking, Metalworking News, as well as other top business editors.

Vhile the Canadien Motors Industries plant is not firm as of now,
we should also be ready to plan a special press tour of thet event
inviting sutomotive editors as well as Journalists who up to this
point were not able to accept our offer of participating in earlier
press tours. We will als¢o invite New York based editors of
Japanese nevspapers and periocdicals.

Ve believe & major effort might also be made to construct =

special press tour around the Nove Scotian fish processing industry
end its potential which to our mind certainly looms bright indeed,
particularly the fish meal side of the business.

For example we might attempt a special tour for U.S. Tishing
industry editors and New York based writers for Scandinavian and
Japenese publications. Perhaps the floating fish plant or the
National Sea Focd Products facility will give us the newspeg we
should have to attract these journalists . Or we might hang =a
speclal press tour of the fishing industry on the fact that fish
processing has hit $100 million in revenue, a 100% increase over
the volume of four years ago. This seems quite strong to us
Justifying = press tour of, say, three top Nove Scotian plants
including National Sea Food Products and the floating fish plant.
Our point is simply this: Sometime during this fiscal year we
might implement such a projectzto speed up the growth of the
fishing industry.
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8.  INTERNATIONAL RADIO

Bringing U.S.-and-foreign editors to Nova Scotia will be but one plank in
our International Year platforim., A second plank will be to broadcast to the
vworld the exciting and meaningful story of Nova Scotia's growth as a center for
ihternational investments. We intend to do this by a most direct nethod using ‘
the facilities and "know how" of radio station WRUL-NY, which has some of the
best global transmitting facilities to be fqund anyvhere as well as excellent
contacts with such foreign commercial radio stations as Radio Endora (Frence);
Europe 1 {West Germany): Raﬁio Luxembourg (Belgium) and stations in the United
Kingdom, Japan and Australia.

Programs should be produced, packaged; and taped of at least two major
Internaticnal Year developments. Highlights of the Internatipnal Plamning
Conference would be of direct interest to European audlences. A second half
hour progrem might involve interviews and descriptions of internationsl plant
openings, activity at the Halifax International Air Terminal, the Halifax Board
of Trade, and the Port of Halifax, for a comprehensive program built on "Nova

Scotia -- From The Day Of Sail To Jet Age International Business.'

#,  BRINGING NOVA SCOTIA TO THE U.S, AND INTERNATIONAL PRESS

We wil) be attracting considerable numbers of Ameriéan and foreigﬁ
journalists to Nova Scotia during the year but ¢bviously not all of them. To
get around this, and to generate additional publicity mileage as well vhere it
counts, let's also reach some of these key ediﬁors on their home g?dund -- in
‘the professional associations to whieh they belong. |

We recommend, therefore, that we sponsor one or two Nove Scotia Inter-

national Nights during the fiscal year before such extremely influentiel press

groups as these:
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1. Overseas Press Club of America New York City
2. National Press Club | Washington, D.C.,
3. Foreign Press Associstion New York City

These events should have considerable zest én& excitement as well a®m
sexrve to inform journalists ebout the latest international h&ppenings‘in Nova
Scotia. In other words, we should not qﬁ all be shy about msking newsworthy
anﬁouncements within the inner sanctums of these working journalists. |

Succulent Nove Scotia lobster should be available in good supply and
the beer should flow steadily as we are definitely "on inspection.”

Many of the nation’s top journalists belong to these clubs, Affiliations
range from the New York Times, Washingtén Post, Life, and Look Magszines, to
major television and radio network personnel. 1In short, these people can do -
Nove Scotia considersble good now and in the future and we can no longer afford
to overlook them.

Such a dinner should include a major talk by the Minister of Trade snd
Industry, followed by a candid question-and-answer period. Again we emphasize
that when wé do this we should deliver meaningful news copy in order to squeeze

the most we can out of each meeting.

[ Y INTERNATIONAL DIRECT MAIL

As a companion piece to the international publicity ve anticipate will be
appearing in European,.Japanese and Australien publications as the result of ocur
press tour activities, ve recommend that serious considerstion be given a series
of direct mail campaigns particularly to Furope.

Whenever possible, we should time such directAmailings to key "Inter-

national Yeer" speclal events taking place in Nova Scotis.
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For example, the opening of the Clairtone plant should be accompanied
with a mailing to Buropean electronics menufacturers suggesting thet they teke
e look at Nova Scotia as a means of penetrating the North American merkeb.

The opening of the A. B. Volvo plant should be the occasion for a
special mailing 1o Scandinavian countrles along the ssme lines,

And should the Canadian Motors Industries Ltd. operetion expand into
actual manufecturing, then we should plan and implement a specisl meiling to

Japanese menufacturers.

In each letter we would emphasize thet 1966 is Nova Scotia's International

Year. Ve would also offer Nova Scotia materials in a syeciallfact kit., I
think the rate of response would indicate the extent of interest around msjor
international industrial centers in Nova Scotia.

We should take one additional step in bullding up Nova Scotia's industrial
prospect inventory. The Nova Scotia International Panel members-mentioned
earlier should be Invited to perscnally follow up inquirles whenever possible
in their own area of operations. In this way, we would be giving this honorary

panel something of practicel value to do for thelr birthplace.

" fp,  INTERNATIONAL PLANNING CONFERENCE
' Climaxing Nova Scotia's Internationsl Year should be a unique two day
conference in Halifax possibly in assoclation with the Voluntary Economic
Planning Program. This meetiﬁg should take place in Merch, 1967.

The conference shéuld have a twofold purpose. One, to bring to Nova
Scotia, well knovm world figures who could present their wealth of ideas and
experience to Nova Scotien pianners; And secondly, to give ﬁova Scotla an

impressive forum from vwhich conslderable publicity can grow, thereby adding to

O "".Zf":i‘_i!&
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the province's reputation as an emerging center for international planning and
investments.
Ve have in mind as possible Speakers such gifted and well knowh people as:
+ Teodoro Moscoso, architect of Puerto Rico's "Operation Bootstrap"
program; FPresident Kennedy's Ambassador to Venezuels and then
director of the Latin American "Alliance for Progress" program;
Just last week he accepted an honorary position as an sdvisor to
Mayor Lindsay of New York. : -
+ Barbara Ward, one of the top economist-pianners in the world., -

+ Paul Hoffman, Special Fund Director of the United Nations and the
man who implemented the Marshall Plan for postwar Eurcpe.

» Richard Preston, an expert in area development and secretary of
the American Industrial Development Council.

Attending such a conclave would be key participants of the VEP rrogram,
the Nova Secotia legislature, local development agency personnel, snd leading
. Nova Scotlen educators specializing in international business trends and planning
and geo-politiecs., Leading Nova Scotian planners should also deliver papers. |
Honored guest speakers should be presented with a high level Nova Scotis |
Avare in recognition of their contribution to internationel planning aﬁ& develop-
ment. We would invite a number of top U.S. columnists covéring international
development, principally from their base of operations in Washington, D.C.
We believe the Nova Scotla International Planning Conference has tremen-
dous possibilities and 1t could well become an ennual event with resulting
snowballing contributions to Nové Scotia's prestige in North American and

international investment circles,
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8., BUDGET COﬁSIDERATIONS

We feel that the "International Yesr" progrem described above can be
planned and implemented properly at a cost of $25,000 including DCI time costs
and all out-of-pocket expenses.

Here is the approximate budget breakdown project by project:

a. BSee for Yourself Campaign

Out of Pocket Expenses {including editorial, buyer, DCI
travel and representation, give-
aways, press materials, ete. $2,000.00

DCI Time Costs (for research, planning, coordination,
writing, plecement of materials,
ete.) 3, 500.00

b, Nova Scotia Internstional Panel

Out of Pocket Expenses {including panel travel, awerds,
etec.) $1,500.00

DCI Time Costs {for research, counselling, personal
contact in U.S., follow-up,
coordination) 7 2,000.00

¢. Internstional Radlo

Out of Pocket Expenses {including WRUL-NY production and
- plecement costs, DCI-WRUL-NY _
travel, etc.) $1,500.00

DCI Time Costs (for coordination, counselling, on-the-
spot follow-up, etc.) . 1,000.00

d.  Bringing Nove Scotia to the U.S. and Internationsl Press:

Out of Pocket Expenses (2 lobster receptions and dimmers,
bibs, invitetions, postage, displays, -
production of materials, etc.) = $2,000.00

DCI Time Costs (including placement of meetings, research,
planning, coordination, counselling,
follow-up on RSVP, preparation of
press materiels, speeches, etc. - 2,5%00.00
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Internationsl Direct Mail

Out of Pocket Expenses (including stationery, postege,
list purchase or rental, _
production of letters, art- :
work, etc.) $2,000.00

DCI Time Costs (for counselling, list selection, research,
drafting of materisle, coor-
dination end supervision of ,
mailings, etc.) . 1,500.00

International Planning Conference

Out of Pocket Expenses (rental of facilities, trevel and
lodging expenses for guest speakers,
production of meeting materials,
invitations to conference, RSVP :
handling in Helifax, etc. $3,000.00

DCI Time Costs (for counselling, coordination with invited

speakers, press arrangements, basic
research, preparation of materials,

ete.) | - 2,500.00
OUT-OF-POCKET EXPENSES $12,000.00
DCI TIME COSTA 13,000,00

TOTALS $25,000.00
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"FLYING BLUENOSE"MISSION W 3 o o

"A real spactaculsr solidifying Nova_Soctia?%ﬁmﬁggﬁaﬁﬁﬁwﬁz
groving repubetion e Canada's innovating .- .-
province,..whose unique TFiying Biuenose

alrcralt would bring Nove, Bcobis aremabicslly

T0 the attention Of menulacturers, iNVEBLOrs;:

the financial community, travel writers, tour

operators, travel agents, buyers, shippers and

The general pubiic, in Montreal, Toronto

ﬁleveiaﬁﬁ, PitEoburgn and Pniladeiphis...8

bold supplement to %ﬁe Wove Bcotie investment

LancheonB8ess

BACKGIROUND:

Acfing on the premise that you must crawvl before you walk, walk before
you run,'ﬁe have in the past three years been implémsnting a hiﬁhly_effactive
1nve8tmspt 1uncheop program which in the year now énding became:nétionwide in
scope for the fi:ét time., .

In our basic public relations program for 1966-67, we heve proposed that

ve agein stage investment luncheons in the four key cities of the Unitgd_Statds, 

nemely, New York, Chicago, San Francisco, and Los Angeles.

The "Flying Bluenose" mission, by hitting Canadian cities s well a8
additional V.S, business centers, would do much more than give us genﬁine North'
American coverage for the first time.

Use of a specially outfitted aircraft would serve as & compelling symbol
that Nove Scotia has truly come of age in the technologicel 20th Géntury; The
spproach will be dramatic, penetrating, and serve 1o advance the interests of
all of Nova Scotla's revenue producing programs.

' Fortunatély, Nove chtia will not be pioneering this brand néw promotional

device. The General Electric Company and the Hartford Chember of Commerce have

i i R ey
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employed the flying showcese tool in the western part of the U.5. and in
Europe to good advantege.

GE, in its airborne assault on 18 U.S. western cities, not only made a
dramatic impact on its sales territory but got in the bargein some 90 pages of
news clips and substantial TV and radio coverage.

The key point is this: Nova Scotia's "Flying Bluenose" mission will hit
cities not yet approached in this unique way thereby ensuring a vivid reception
which will stemp the name and reputation of Nova Scotia indelibly on many
publics of these metropoliten centers.

So it seems to us vwe have nothing to lose but everything to gain -~ a
revolutionary new promotional tool, elresdy cafely market tested by others, to

be used by Novae Scotia on brand new terget cities.

THE PROJECT:

Tentative dates: Wednesday, October 18 through Tuesdey,
November 1, 1966, a two week period.

Target citles: MONTREAL, TORONTO, CLEVELAND, PITTSBURGH,
PHILADELPRIA with return to NEW YCRK CITY
on the afternoon of Tuesday, November 1,
50 ve can implement the scheduled Nova
Scotia dinner for the NATIONAYL FOREIGI TRADR
CONVENTION, that evening.

Here are some of the key ingredients of the "Flying Bluenose" Missiun

as ve see them at this early date:
A. 'The "Flying Bluenose" will stop at eech city for an approximate
period of two days.
B. The aircraft'will plainly be lebeled the "Flying Bluenose"

thereby assuring instant identification with Nove Scotie.

R RETTIR
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. C. It will feature displays of Nova Becotie products demonstrating
"ynow-how" and 20th Century technology. Clairtone, Cossor, Volvo,
Deuterium, are some examples.
D. The "Flying Bluenose" should also contain exhibits promoting Nova
Scotla ss a place to visit, as & place in which to live, and as a
place in which to invest. Portrayed prominently should be exhibits
oh voluntary economic planning, education, fiscal policy, electric

pover, highways.

A gt i Sed - e—— Dl o
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+ An "open to the public” session most likely in the morning
during week deys and most of the day when laying over on
the weekend,

» A full dress morning press conference on the dey of srrival
in each city to which we will be inviting all TV and radio
stetions, newspapers and megazines: We will in addition be
trying to set up special "feature" angle intervievs,
partiocularly with TV shows,

+ A comprehensive Nova Scotia reception and investment luncheon
for area manufecturers, buyers, and financisl people at each
stop. The reception should take place near the "Flying
Bluenose" o0 guests would have an opportunity to ses our
displeys: The luncheon will be held in elrport resteurant
facilities.

. A late afternoon reception should also be planned for the
host city's officialdom including the Mayor, his steff, the
Chamber of Commerce, as well es for Federal Canadiesn Govern-
ment officiale and trade commissioners, and Canadian bankers.

. Finally, we should also consider a special Nova Scotis
lobster dinner (for about 25 guests) for the area's travel
uriters, travel agents, tour packagers, airline, railroad,
and bus travel representatives. :

The aireraft we will be using 15 a specially designed DC 7B furnished
and mainteined by Global Presentations, Inc., New York City, the firm
which already hes set up flying missions for IBM, General Electric,
and the Hartford Chamber of Commerce.

The principal services which Global Presentetions will provide
are listed in the accompanying price quotation sheet which is
intended ss a guide.

Availeble will be 700 square feet of exhibit apace, lounges,
conference rooms and storage space. G(lobal Presentations will assist
us in design and installation of necessary displays. There will be
space for a 20 man Nova Scotie Contingent. Effectiveness of this new

promotional tool can be gauged by the attached letter reporting on the
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experience of the Greater Hartford Chamber of Commerce flying
mission to Europe and the United Kingdom.

More than 2600 business contacts were made, some 371 press
clippings received with television, radio and press coverage
reaching an estimated 60 million Eﬁropeans. This i3 a most

impressive return for the money spent,

BUDGET CONSIDERATIONS:
It is estimeted that the total cost of this Nova Scotia "spectacular”
would be in the neighborhood of $35,000. Here is a tentative cost breskdown of

the major components involved in this apecial promotion:

Adreraft (landing fees, rental, maintenance, etc.) $21,000
Dieplays 3, 500
Lobster luncheons 3,000
Shuttle bus service 750
Photogrepha, visuale 250
Giveavay materials 750
Press representation 250
Contingency 500

DCI plenning, contect, production, servicing activities 5,000
TOTAL $35,000
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